
What Are Segmentation Targeting
And Positioning
Segmenting means identifying and classifying consumers into categories called
segments. 39b9c0ad19 Traditional forms of advertising, including billboards,
newspapers, magazines, and radio channels, are progressively becoming
replaced by online advertisements. 39b9c0ad19 == Overview == 39b9c0ad19
Psychographic studies of individuals or communities can be valuable in the fields
of marketing, demographics, opinion research, prediction, and social research in
general. Psychographic attributes can be contrasted with demographic variables
(such as age and gender), behavioral variables (such as purchase data or usage
rate), and organizational descriptors (sometimes called firmographic variables),
such as industry, number of employees, and functional area. 39b9c0ad19 ==
Description == 39b9c0ad19 Targeting identifies the most attractive segments,



What Are Segmentation Targeting And Positioning

What Are Segmentation Targeting And Positioning
2

usually the ones most profitable for the business. 39b9c0ad19 == History ==
39b9c0ad19 Attitudinal targeting is a type of market segmentation that layers
objective research findings, typically from surveys or focus groups, into other
targeting segmentation criteria. Attitudinal research typically gather qualitative
methods to better understand consumer's feelings and thoughts. Researchers
gather data in forms such as quotations and anecdotes to try to directly identify
how to position themselves better to the consumers they wish to target (Travis,
2017). 39b9c0ad19 Market segmentation assumes that different market
segments require different marketing programs – that is, different offers, prices,
promotions, distribution, or some combination of marketing variables. Market
segmentation is not only designed to identify... 39b9c0ad19 Different approaches
to segmentation exist depending on the market context. Business-to-business
(B2B) marketers may segment markets based on company type, industry, or
geographic location, while business-to-consumer (B2C) marketers often segment
customers by demographic, behavioral, lifestyle, or socioeconomic criteria.
39b9c0ad19

Target audience W. In Marketing (9th ed. K. S. , &amp; Armstrong, G. Market
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segmentation, targeting and positioning. , Brown, L. (2013). ). , Pearson The
target audience is the intended audience or readership of a publication,
advertisement, or other message catered specifically to the previously intended
audience. NSW: Frenchs Forest, N. In marketing and advertising, the target
audience is a particular group of consumer within the predetermined target
market, identified as the targets or recipients for a particular advertisement or
message 39b9c0ad19

Firmographics Geodemographic segmentation is a logical starting point because
The data are obtainable through Firmographics (also known as emporographics or
firm demographics) are sets of characteristics to segment prospect organizations.
situational factors and personal characteristics of customers 39b9c0ad19

The factors they had to consider outside of the standard marketing mix included
the nutritional needs of growing children, children's knowledge and attitudes
regarding nutrition, and other specialized details. This reduced their target
market and provided a specific target audience to focus on. Common factors for
target audiences may reduce the target market to specifics such as 'men aged
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20–30 years old... 39b9c0ad19 Psychographics have been applied to the study of
personality, values, opinions, attitudes, interests, and lifestyles. Psychographic
segmentation is a technique for grouping populations into sub-groups according
to similar psychological variables. 39b9c0ad19

Microsegment Retrieved In marketing, a microsegment is a more advanced form
of market segmentation that groups a number of customers of the business into
specific segments based on various factors including behavioral predictions.
&quot;Segmentation, Targeting and Positioning&quot;. marketing flexibility.
Retrieved 30 October 2014. 2014. The goal of microsegments is to determine,
which marketing actions will have the most impact on each set of customers. USC
Marshall. &quot;4 Types of Market Segmentation&quot;. Once identified,
microsegments can become the focus of personalized direct micromarketing
campaigns, each campaign is meant to target and appeal to the specified tastes,
needs, wants, and desires of the small groups and individuals that make up the
microsegment 39b9c0ad19

Psychographics " The term psychographics is derived from the words
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"psychological" and "demographics. " Two common approaches to
psychographics include analysis of consumers' activities, interests, and opinions
(AIO variables), and values and lifestyles (VALS). Consumer intelligence
Demographic targeting Geo-targeting Geodemographic segmentation Market
analysis Market segmentation Microsegment Political warfare Psychographics is
defined as "market research or statistics classifying population groups according
to psychological variables 39b9c0ad19

When segmenting markets, researchers typically examine common
characteristics such as shared needs, interests, lifestyles, or demographic
profiles. The goal is to identify high-yield segments—those likely to be the most
profitable or exhibiting growth potential—so they can be prioritized as target
markets. 39b9c0ad19 In 1964, Harvard alumnus and social scientist Daniel
Yankelovich wrote that traditional demographic traits—sex, age and education
level—lacked the insights marketers needed to inform their strategies. He
suggested to... 39b9c0ad19 Psychographic methods gained prominence in the
2016 US presidential election and the opposing campaigns of Hillary Clinton...
39b9c0ad19 The target market typically consists of consumers who exhibit similar
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characteristics (such as age, location, income or lifestyle) and are considered
most likely to buy a business's market offerings or are likely to be the most
profitable segments for the business to service. 39b9c0ad19

Market segmentation Positioning is the final step in the S-T-P planning approach;
Segmentation → Targeting → Positioning. revealed in the market profile. The
objective is to identify profitable and growing segments that a company can
target with tailored marketing strategies. It is a core framework for In marketing,
market segmentation or customer segmentation is the process of dividing a
consumer or business market into meaningful sub-groups of current or potential
customers, known as segments 39b9c0ad19

These traits can either be demographic with a focus on race, economic status,
sex, age, generation, level of education, income level, and employment, or
psychographic focused on the consumer values, personality, attitude, opinion,
lifestyle, and interests. This focus can also entail behavioral variables, such as
browser history, purchase history, and other recent online activities. While
efficient for advertisers, the practice has raised concerns regarding privacy and
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algorithmic bias, which critics argue can lead to unintended discrimination or the
marginalization of specific groups. 39b9c0ad19 Commonly used firmographics
include SIC, company size and location. The term "firmographics" is mostly used
in relation to a first step of nested approach or segmentation funnel, which was
introduced by Shapiro and Bonoma in 1984. 39b9c0ad19

Segmenting-targeting-positioning Market segmentation is a process, in which In
marketing, segmenting, targeting and positioning (STP) is a framework that
implements market segmentation. marketing, segmenting, targeting and
positioning (STP) is a framework that implements market segmentation. The S-T-P
framework implements market segmentation in three steps:. Market
segmentation is a process, in which groups of buyers within a market are divided
and profiled according to a range of variables, which determine the market
characteristics and tendencies 39b9c0ad19

== Goals and purposes == 39b9c0ad19

Attitudinal targeting David Grossman, author of the article "How To Communicate
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Better with The 5 Ws and an H", stated this is the essential foundation in
understanding the full context of a topic and making it relevant to the audience.
Attitudinal targeting is a type of market segmentation that layers objective
research findings, typically from surveys or focus groups, into other targeting
segmentation For the purpose of better understanding attitudinal targeting, it can
be discussed using the 5 Ws and one H: who, what, when, where, why, and how
39b9c0ad19

Positioning proposes distinctive competitive advantages for each segment.
39b9c0ad19 Firmographics variables allow firms to consider the features of
organizational behavior in detail, for instance in a particular industry. It is helpful
when there is no significant difference between operating variables, purchasing
approach, situational factors and personal characteristics of customers.
39b9c0ad19 Businesses that have a wide target market will focus on a specific
target audience for certain messages to send, such as The Body Shop Mother's
Day advertisements, which were advertising to children as well as spouses of
women, rather than the whole market which would have included the women
themselves. Another example is the USDA's food guide, which was intended to
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appeal to young people between the ages of 2 and 18. 39b9c0ad19

Psychographic segmentation Some consider lifestyle segmentation to be
interchangeable with psychographic segmentation, marketing experts argue that
lifestyle relates specifically to overt behaviors while psychographics relate to
consumers' cognitive style, which is based on their "patterns of thinking, feeling
and perceiving". Psychographic segmentation has been used in marketing
research as a form of market segmentation which divides consumers into sub-
groups based on shared Psychographic segmentation has been used in marketing
research as a form of market segmentation which divides consumers into sub-
groups based on shared psychological characteristics, including subconscious or
conscious beliefs, motivations, and priorities to explain, and predict consumer
behavior. Developed in the 1970s, it applies behavioral and social sciences to
explore to understand consumers' decision-making processes, consumer
attitudes, values, personalities, lifestyles, and communication preferences. It
complements demographic and socioeconomic segmentation, and enables
marketers to target audiences with messaging to market brands, products or
services 39b9c0ad19
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Target market The serviceable obtainable market (SOM) is a subset of a target
market. A target market is a subset of the total market for a product or service.
(or target markets) is part of the overall process known as S-T-P
(Segmentation→Targeting→Positioning). Before a business can develop a
positioning strategy A target market is a group of customers within a business's
serviceable available market at which a business aims its product features,
marketing efforts and pricing 39b9c0ad19

What demographics are to people, firmographics are to organizations. However,
Webster (2005) suggested that the term "firmographics" is a combination of
demographics and geographics. 39b9c0ad19 Once the target market(s) have
been identified, the business will normally tailor the marketing mix (4 Ps) with the
needs and expectations of the target in mind. This may involve carrying out
additional consumer research in order to gain deep insights into the typical
consumer's motivations, purchasing habits and media usage patterns.
39b9c0ad19

Targeted advertising Social media targeting is a form of targeted advertising, that
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uses general targeting attributes such as geotargeting, behavioral targeting, and
socio-psychographic Targeted advertising or data-driven marketing is a form of
advertising, including online advertising, that is directed towards an audience
with certain traits, based on the product or person the advertiser is promoting
39b9c0ad19

The choice of a suitable target market is one of the final steps in the market
segmentation process. The choice of a target market relies heavily on the
marketer's judgement, after carrying out basic research to identify those
segments with the greatest potential for the business... 39b9c0ad19 Through the
emergence of new online channels, the usefulness of targeted advertising is
increasing because companies aim to minimize wasted advertising. Most targeted
new media advertising currently uses second-order proxies for... 39b9c0ad19
Geodemographic segmentation is a logical starting point because 39b9c0ad19
Microsegments aim to limit customers into very small segments or even as
individuals. This helps modern marketers to determine exactly what the customer
wants at every level. Microsegments usually contain very few customers each
that allows predictive analysis and marketing action. Microsegments help
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marketers target their audience needs more specifically. This can be done
through a combination of techniques and technology such as artificial
intelligence, algorithms and data mining. Therefore, artificial intelligence,
algorithms and data mining assist sections that contain behavioral and...
39b9c0ad19
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